TERRA / BRAND SYSTEM IDENTITY / ARCHITECTURE / APPLICATIONS
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One identity.
Three directions.
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TERRA / BRAND SYSTEM 01/KEEP THE ORIGINAL CHARACTER

A mark that holds together.

One original silhouette.

Keep the three interlocking parts, their gaps and
the pointed stem intact. Scale the symbol
proportionally; do not reconstruct it with a
typeface.

A distinctive wordmark.

The final A has no crossbar. Use the original
vector artwork, including its spacing, instead of
typing a replacement.
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Proposed clear space: 1/4 of symbol height.
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TERRA / BRAND SYSTEM 02 / ONE FAMILY, THREE BUSINESS LINES

rTERRI\

*

*
TERRA TERRA

CAPITAL STUDENT
HOUSING

01/ CAPITAL 02 / STUDENT HOUSING 03 / BEAUTY + MEDICAL TOURISM

The original archive defines the three colour-coded business lines. This refinement aligns their typography, contrast and naming hierarchy. Descriptors are
shortened for the application studies.
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TERRA / BRAND SYSTEM 03 / VERIFIED SCREEN COLOURS

Three colours.
Clearly defined.

Yellow
#FFC621 #0150C6
RGB 255/198/ 33 RGB 1/80/198 RGB 228 /86 / 46

Values above follow the original SVG fills. The archive PDF repeats the yellow HEX under all three swatches; the blue and orange labels are corrected here. Print colour
matching requires a separate proof.
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TERRA / BRAND SYSTEM 04 / A CONSISTENT APPLICATION GRID

One layout. Three roles.

*
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TERRA TERRA

CAPITAL STUDENT
HOUSING

*

>

Consistent mark scale, wordmark position, rule and descriptor baseline. Dark type improves contrast on yellow and orange; white type serves the blue
edition.
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TERRA / BRAND SYSTEM 05/ CONCEPT APPLICATIONS

Across materials.

¥ B

TERRA
TERRA
Presentation series / Concept Environmental identity / Concept

Original identity: 2025. Portfolio refinement: 2026. Logo paths and core colours come from the original client design archive. Application layouts and image
concepts are new; photographs are Al-assisted visualizations, not evidence of existing publications or a built office.
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