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Ask better
questions.
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LIAODIAN FANGSHI / VISUAL EDITION

A voice worth keeping.
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The original Chinese lettering keeps its angular rhythm.
Its red accent and divider give the name a clear voice.
The small Canada label and descriptor are re-typeset

from the original wording for this new edition.
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LIAODIAN FANGSHI / VISUAL EDITION

Make the point clear.

PAPER SIGNAL RED INK SOFT GREY

#F5F5F0 #C90A07 #151515 #D9D9D2

Ask better
questions.

Black and white establish the structure.
Signal red marks the question, number or point.

Large type gives one message room to be understood.
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LIAODIAN FANGSHI / VISUAL EDITION

Four ways to begin.
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LIAODIAN FANGSHI / VISUAL EDITION

A conversation on screen.
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Ask better
questions.

LT, WIEAH.

One strong opening.
One clear question.

A screen cover concept for property conversations.
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LIAODIAN FANGSHI / VISUAL EDITION

Give questions a place.

qﬂll'ﬁ. T
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starts a conversation.

—NFEE, FR—FERMR.

Better
questions.

Write 1t down.
Talk it through.

EER, 18K,
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A notebook and a question card carry the same voice.
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LIAODIAN FANGSHI / VISUAL EDITION

Room for conversation.
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Ask better
questions A clear presence

? for shared ideas.

PROPERTY CONVERSATIONS
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Display and topic card concepts; no live event details.
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LIAODIAN FANGSHI / VISUAL EDITION

From archive to dialogue.

THE ORIGINAL ARCHIVE / 2022

Identity studies and property knowledge seminar posters.
Topics include tax, mortgages, law and personal branding.

The angular Chinese wordmark guides this new edition.

THE VISUAL EDITION / 2026

New typography, poster series and application concepts.
Historical schedules, speakers and partners are not repeated.
No current event, advice or commercial result is implied.

Client adoption and physical production are unconfirmed.
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