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01 / DIRECTION

Every swing.
A clear focus.

WEE)NTE, RAmBERNES

An indoor-golf identity built around focus and movement.
The original BCTC wordmark is kept complete, including its
distinctive C forms, DIGIT GOLF descriptor and framing rules.
Carbon, vivid green and open layouts give that identity room

to move across posters, paper and proposed spatial applications.
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02 / THE ORIGINAL IDENTITY

BCTC

—— DIGIT GOLF —

Fifteen original vector paths. One complete identity.
Both supplied black and white variants are retained.

The wordmark is not retyped, redrawn or reduced to a fragment.

BCTC / DIGIT GOLF
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03 / COLOUR & MOTION

A field of energy.
A sense of direction.

#141716 #C4F34B #F2F3ED

A new application palette inspired by the indoor-golf context.
Open arcs express rhythm and movement; they are decorative

brand graphics, not measured ball-flight or equipment data.
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04 / THREE POSTERS

BCTC e

—DIGIT GOLF —

Play,
In focus.

B—REMT, #BELIE,

Focus / Rhythm / Space
One identity, three different emphases.
Bold themes and a clear hierarchy

give each composition its own character.

BCTC

—DIGIT GOLF —

Every swing.
A fresh
start.

—JAE, —DETRIIFA.
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05 / ARCHIVE PHOTOGRAPHY

An original indoor
simulator scene.

Recovered from the native banner and retained in full frame.
The image originated in a Digit Golf brochure and provides
archival context. Venue ownership, specifications and current

product availability are not established by this photograph.
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06 / PAPER & SPACE

BCTC e
BCTC

—DIGIT GOLF —
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PRACTICE JOURNAL

Every swing.
A fresh
start.

SPACE FOR YOUR OWN NOTES

—— DIGIT GOLF —

. - Play, in focus.
F—R, #EHLRE,
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Take the same focus
Into every encounter.

A practice journal, a blank session card and a complete arrival panel.

These are design applications, not booking or performance records.
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07 / ARCHIVE & NEW WORK

An original identity.
A new expression.

Source / Sixteen original files from the BCTC design folder.
Native documents date from November 2022 to January 2023.
Retained / The complete supplied black and white wordmarks,
including DIGIT GOLF, and one full-frame brochure photograph.
New / Theme, type hierarchy, colour palette, motion graphics,

posters, paper concepts, arrival panel and this design edition.

A 2026 portfolio design study by Day of Design.

Al-assisted material scenes are proposed applications.

Client adoption and physical production remain unconfirmed.
Third-party stock references, watermarked golf images and unrelated

brand inspiration are excluded. No equipment performance is implied.
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